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A Haysville asked for First Impressions, obtained
Arkansas City as its partner.

A | trainec
and too

the volunteers about the visit and survey
K photos of Ark City on July 17.

A Three F
A Results

aysville visitors came in one car on Aug. 27.
are presented today, November 7.

A Arkansas City uses the results for further discussion

and acti
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on plans.
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A Feedback:
How does a firstime visitor view my town?
I Evaluate successes,
| Set goals and priorities for next steps.
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I Be curiousWhy does the visitor see it this way?
I Is the observation worth considering?
I What can we do to change;ibr the perception?

Curiosity: A strong desire to know or learn something.

-Oxford Living Dictionary
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Ben Winchester, Senior Research Fellow, U of MN
We need to change the narrative about rural.

A Rural ihanging not dying.
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no one is noticing or talking about it.

A Only 36% lived there previously.

A People research a number of places before they
move to a rural town.

A Rural is in the middle afverywhere You live one
place, work another and play anothédith
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Ben Winchester, Senior Research Fellow, U of MN
A 46% ofKansas households moved between 19999.

A In a survey of newcomers to rural areas, the reasons they
come are:

I Simpler pace of life

I Safety and Security

I Low housing cost
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A Get to know each otheinvite them to a newcomers meal.
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A If you bring 7 people to a 700 citizen town every yeat
AY wmMn @S| NR @& 2 dzQftmattdfst I3 S
IS a challenge with housing, but it is achievable.

A We are our own worst enemiedVe have to monitor
our customer service and what we sdiymatters.
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A 75% of rural homeowners are Baby Boomers and
older. 30% are over 75.

A Housing will be freed up as the baby boomers retire
and move closer to medical services.

A Rural communities need retirement housing (not
nursing facilities, but maintenance free) to retain

senliors: Ben Winchester, Senior Research Fellow,
University of Minnesota
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Ben Winchester was our guest on the
March 1, 2019 First Friday Call.
See the recording at:

https://www.ksre.kstate.edu/community/business/entrepreneurshiy

/


https://www.ksre.k-state.edu/community/business/entrepreneurship/

A 2010 Census Population 12,415
(UP 3.8% since 2000K)5= +6.1%

A 2017 Estimate is 11,864
(down .8% since 2000S= +8.0%6

A 87.7% high school or GED, 17.2% college educated
I 90.5% HS or equivalency, KS 32.3% college education,

A Poverty rate 20.5% (KS=12.8%)
A Median Age 33.4 years (36.3)
A Median household income is $38,9%855,477)

* 2000 Census was 11,963

Kg%}gdge (Source: www.Factfinder.census.gov)



K-STATE Web Presence

A Websitehttp://www.arkcity.org/

A Easy to find information. Liked: Upcoming events,
news articles and information about clubs and
activities.

A Has some dated information.

A Several concerns about Imks to other pages
not replicable ON g ——
my desktop PC in
October.
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http://www.arkcity.org/

K-STATE Web Presence

A Face B O O khtt|os://vaw.facebook.com/places/Thineﬂs)-do-in-ArkansasCityL

Kansas/109663345727195/
A Facebook generated page.
These can be converted ®==—

Into a citymaintained
site. e |®oe

Arkansas City
Kansas

Where to Go
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https://www.facebook.com/places/Things-to-do-in-Arkansas-City-Kansas/109663345727195/
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A FaceBook

Filter Results

I About 15 local pages. .

Topeka, Kansas

u_ Chapman, Kansas

I An opportunity for canarketing:

VERIFIED
Verified

CATEGORY
Any Category

Local Business or Place

Company, Organization or

Institution

Brand or Product

Artist, Band or Public: Figure
Entertainment
Pﬂgas S
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Photos Videos Marketplace Pages Places
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Arkansas City, Kansas 1l Like

- Arkansa:

Arkanzas City, KS Fire/EMS Department 1l Like
2.TH likee this - Arkan;

ity, Kansas - Fire Station

Skyline Manufactured Homes of Indiana -In | 1l Like
Arkansas City, Kansas
662 like thiz - Arkanzas City, Kansas - Mobile Home Dealer

— .
ﬁ City of Flags - Arkansas City Kansas i Like
Page - 86 like this - Cornmunity

Arkansas City Police Department & 1l Like
T.4K like this - Arkanzas City, Kansas - Law Enforcement Agency

Soroptimist International of Arkansas City, 1 Like
Kansas
Page - 131 like this - Crganization

Double Eagle Pawn Arkansas City, KS 1l Like
2 BK likz this - Arkanzas City, Kansas - Fawn Shop

Walmart Arkansas City © 1l Like
1.8 lik= this - Arkansas City, Kansas - Shopping & Retsil

Trinity Episcopal Church, Arkansas City, 1l Like
Kansas @
1386 like this - Arkansas City, Kansas - Religious Organization

Arkansas City, Kansas: Past and Present il Like

Page - 1K like this - Community

Facebook © 2010
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Research and Extension

A North side of town was busy even on Tuesday.

A Impressive number of national chain stores. Saw
welcome signs from the north and south.
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A Wayfinding signs blended in with downtown trees,
but they were nice.

A At the chamber office, we heard
about an impressive effort by
volunteers to fill downtown.
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A Trees covered many downtown storefronts so that
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A Busy large box store area on the north, beautiful
buildings downtown.




A Signs on the north and south need a little TLC
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K-STATE Downtown Business Are:
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K-STATE Downtown Business A
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A Storefront parking made downtown businesses seerm
fuller than it felt on foot.

A Some storefronts were disappointing on foot.
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A Good customer service in most locations, exceptiona
at Graves Drug Store.

A If a store was closed, there was no S|gnage to tell us
gKSY GKS&éQR 06S ol O1 o
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K-STATE Downtown Business Are

Public Amenities
A Liked the music downtown.

A Displays on Main street with the map and list of
events were a good idea.

A Nice murals on some of the buildings.

A The list of activities
RARY QO KI
even designated
weekends.
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stars would be nice. [
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Public Amenities

A Flowers in planters were nice and we saw them bein
watered and maintained by city crews.

A
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K-STATE Downtown Business Are:

Public Amenities

A We saw drinking fountains, benches, bike racks, tras

receptacles, designated bike paths throughout town.




K-STATE Downtown Business Are

Public Amenities
A Parking was adequate and easy to walk to stores.




K-STATE Other Retail Shopping Arec

A These businesses were easy to get in and out of
despite heavier traffic than downtown.

A Appeared clean and neat, with many national chain
stores. Some empty space.

Knowledge
JorLife




K-STATE Industrial Parks/Commercis

A Strother Park seems to be the designated industrial
park, but we saw ADM, the railroad, the beef plant
and other big businesses spread throughout.
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Industrial Parks/Commercie

Knowledge
JorLife



