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The process
ÅMarysville asked for First Impressions, requested 

Lindsborg as its partner; despitethe 2:20 drive. 

ÅHolly Lofton received City Council approval and 
enlisted volunteers. 

ÅI trained the volunteers about the visit and survey 
and took photos of Lindsborg on May 2. 

ÅMarysville visitors came on May 18 and June 29 and 
returned surveys. 

ÅResults are presented tonight. (Sept 10) 

ÅLindsborg uses the report to continue conversations 
and planning. 



Data
Å2010 Census Population  3,458

(up 4.1% since 2000*) KS= +6.1%

Å2017 Estimate is 3,268  
(down 1.6% since 2000) KS= +8.4%

Å95.9% high school or GED, 42.6% college educated, 

ï90.3% HS or equivalency, KS   31.6% college education,

ÅPoverty rate is 5.5% (KS=13.3%)

ÅMedian Age 37.8 years (36.2) 

ÅMedian household income is $56,406 ($53,571)

* 2000 Census was 3,321

(Source:  www.Factfinder.census.gov)



Web Presence
ÅWebsite

https://www.lindsborgcity.org/

ïI was not impressed with the website.  It felt hard 
to maneuver. 

ïI think bigger homepage graphics would draw 
people into the website. 

ïIt took me about 4 tries to get where I wanted. 
Website has an outdated feel.  

ïThe Swedish Village and the Mill were not on the 
front pages to make me want to visit there;  I had 
to dig deep to find it.   They were such a treasure! 
How did I almost miss this?!

https://www.lindsborgcity.org/


Web Presence
ÅWebsite



Visit Lindsborg 
https://www.facebook.com/VisitLindsborg/

https://www.facebook.com/VisitLindsborg/


City of Lindsborg Government

https://www.facebook.com/LindsborgCity/

https://www.facebook.com/LindsborgCity/


Web Presence
ÅFaceBook

ïLindsborg,Kansas

ïA Facebook generated page, monitor for appropriateness. 



¢ƘŜ άCƛǾŜ-aƛƴǳǘŜέ LƳǇǊŜǎǎƛƻƴ

ÅGreat signage, easy to find downtown. 

ÅWelcoming. 

ÅBig consistent and easy to see signs. 

ÅFinding the golf course and schools is more difficult. 





Downtown Business Area

ÅUniform signage, lighting, various trees.  

ÅVery walkable and picturesque.  

ÅKids riding on scooters, people visiting outside a 
store on a bench.  



Downtown Business Area

ÅMany compliments about the friendly businesses 
and good customer service. 

ÅNumerous a-frame signs, benches, horses, flowers, 
ŦǊŜŜ ƭƛōǊŀǊȅ ōƻȄΧ 
Makes the downtown look alive.  















Downtown Business Area

ÅPublic restroom and signage/map was great. 

ÅLoved the art on the side of the building and flower 
Ǉƻǘǎ ŀǊƻǳƴŘΦ  άLΩƳ ƎƭŀŘ ȅƻǳΩǊŜ ƘŜǊŜΦέ ¢Ƙŀǘ ǿŀǎ ŎƻƻƭΦ 



Downtown Business Area

ÅBenches, drinking fountains, public restrooms, trash 
cans and nice Visitor Information Center.  Loved 
being able to grab a postcard from our travels and 
enjoy a bit of AC on a hot day.



Other Retail Shopping Areas

ÅGrocery store and pharmacy.  Both seemed clean 
and presented well. 



Other Retail Shopping Areas



Industrial Parks/Commercial Areas

ÅWe found the industrial areas, not clear about room 
for expansion.



Industrial Parks/Commercial Areas

Observation: 
Åά9ƴǘǊŜǇǊŜƴŜǳǊǎ ǿƘƻ ŎƘƻƻǎŜ ǘƻ ǎǘŀǊǘ small businesses are 

responsible for 63 percent of net new jobs created in the 
¦ƴƛǘŜŘ {ǘŀǘŜǎ ŜǾŜǊȅ ȅŜŀǊΦέ

ÅThe same UPS truck who competes with your downtown can 
help your entrepreneur serve the world. 



Health Care Services

ÅThe hospital appears to be doing expansion. 

Å²Ŝ ŘƛŘƴΩǘ ƴƻǘƛŎŜ ŀ ƭƻǘ ƻŦ ǎƛƎƴŀƎŜ ŦƻǊ ƛǘΦ 



Health Care Services

Å±ƛǎƛǘƻǊǎ ŘƛŘƴΩǘ ǎŜŜ ǘƘŜ ƘŜŀƭǘƘ ŎŀǊŜ ǇǊƻǾƛŘŜǊǎ ƛƴ ȅƻǳǊ 
community. 



Long Term Care

ÅVisitors saw Bethany cottages and Assisted Living.  

ÅFacilities appeared very inviting.  Residents and 
children were playing a water balloon activity. 



Housing

ÅNice trees in neighborhoods.

ÅLots of houses for sale (May 18 visitor) 

ÅNot many homes for sale (June 29) 




