
First Impressions

Mound City, KS
K-State Research and Extension 



The process
ÅWeir asked for First Impressions, Mound City agreed 

to be its partner;  1 hour, 12 min drive. 

ÅI trained the volunteers about the visit and survey on 
September 10 and took photos. 

ÅThree visitors came in one car on October 20. 

ÅResults presented by video recording. 

ÅMound City uses the results for further discussion 
and action plans. 



Why: First Impressions?  
ÅFeedback:  

How does a first-time visitor view my town? 

ïEvaluate successes, 

ïSet goals and priorities for next steps. 

ÅLŦ ȅƻǳ ŘƻƴΩǘ ŀƎǊŜŜ ǿƛǘƘ ǘƘŜ ƻōǎŜǊǾŀǘƛƻƴΥ 

ïBe curious, Why does the visitor see it this way? 

ïIs the observation worth considering? 

ïWhat can we do to change itςor the perception? 

Curiosity:  A strong desire to know or learn something.
-Oxford Living Dictionary



Research on Brain Gain 
Ben Winchester, Senior Research Fellow, U of MN
We need to change the narrative about rural. 

ÅRural is changing, not dying. 

ÅBrain Gain (30-пф ȅŜŀǊ ƻƭŘǎ ƳƻǾƛƴƎ ǘƻ ǊǳǊŀƭύ ƛǎ ŀ άƴŜǿ 
ǘǊŜƴŘέ ǘƘŀǘ Ƙŀǎ ōŜŜƴ ƘŀǇǇŜƴƛƴƎ ǎƛƴŎŜ ǘƘŜ тлΩǎΦ

ÅPeople research a number of places before they 
move to a rural town. 

ÅRural is in the middle of everywhere. You live one 
place, work another and play another.With 
ǘǊŀƴǎǇƻǊǘŀǘƛƻƴ ŀƴŘ ƛƴǘŜǊƴŜǘΣ ƛǘΩǎ ŀƭƭ ŀŎŎŜǎǎƛōƭŜ ǘƻ ȅƻǳΦ 



Research on Brain Gain
Ben Winchester, Senior Research Fellow, U of MN

Å46% of Kansas households moved between 1995-1999

Å In a survey of newcomers to rural areas, the reasons they 
come are: 

ïSimpler pace of life, 

ïSafety and security, 

ïAffordable housing, 

ïOutdoor recreation, 

ïQuality schools 

ïάAƧƻōέ ƛǎƴΩǘ ƛƴ ǘƘŜ ǘƻǇ мл ǊŜŀǎƻƴǎΦ 

ÅCommunities can work together to attract newcomers and 
create quality of life for everyone. 



Research on Brain Gain 

ÅάLƴ ǎƳŀƭƭ ǘƻǿƴǎ ŜǾŜǊȅƻƴŜ ƪƴƻǿǎ ŜŀŎƘ ƻǘƘŜǊΦέ false

ÅGet to know each other, invite them to a newcomers 
meal. 

ÅIf you bring 7 people to a 700 citizen town every year 
ƛƴ мл ȅŜŀǊǎ ȅƻǳΩƭƭ ƘŀǾŜ ŀ мл҈ ƛƴŎǊŜŀǎŜΦIt matters! It 
is a challenge with housing, but it is achievable. 

ÅWe are our own worst enemies.We have to monitor 
our customer service and what we say.It matters.

Å5ƻƴΩǘ ǎŀȅΣ ά¸ƻǳ ƘŀǾŜ ǘƻ ƭƛǾŜ ƘŜǊŜ ǘǿŜƴǘȅ ȅŜŀǊǎ ǘƻ ōŜ 
ŀƴ ƛƴǎƛŘŜǊΦέ   !ƴŘ ŘƻƴΩǘ ŀŎǘ ƭƛƪŜ ƛǘ ŜƛǘƘŜǊΦ  



Research on Brain Gain 

Å75% of rural homeowners are Baby Boomers and 
older.  30% are over 75.

ÅHousing will be freed up as the baby boomers retire 
and move closer to medical services. 

ÅRural communities need retirement housing (not 
nursing facilities, but maintenance free) to retain 
seniors.- Ben Winchester, Senior Research Fellow,  
University of Minnesota

Ben Winchester was our guest on the 
March 1, 2019 First Friday Call.  

See the recording at: 
https://www.ksre.k-state.edu/community/business/entrepreneurship/

https://www.ksre.k-state.edu/community/business/entrepreneurship/


Data
Å2018 Estimate 1,088 2010 Census:   694

(UP 56.8% since 2010 KS= +2.1%) 

ÅMedian household income is $35,481 (KS $62,087)

Å97.6% high school or GED, 22.3% college educated, 
91.8% HS or equivalency, KS   34.0% college education,

ÅMedian Age 38.3 years (37.2) 

ÅPoverty rate 15.3% (KS=11.4%)

(Source: 

https://data.census.gov/cedsci/profile?g=1600000US2048750 ) 

https://data.census.gov/cedsci/profile?g=1600000US2048750


Web Presence
ÅWebsite https://www.moundcity.org/

ïGood information 

ïReflects what we saw

ïNice history pieces/
articles 

ïMany articles are from
2018 and before.  

ïOnly link that is current 
is Linn County Fair 

Retrieved from internet 1 -26-2021

https://www.moundcity.org/


Web Presence
ÅFaceBookMound City Kansas 

Shown in dark mode 

(retrieved from internet
1/26/2021) 



Web Presence
ÅFaceBook

ï12 pages 

ïAn opportunity for co-marketing. 

Shown in dark mode for contrast.



άCƛǾŜ-aƛƴǳǘŜέ LƳǇǊŜǎǎƛƻƴ
ÅVery picturesque drive coming from the east. 

ÅAlmost missed the welcome sign.  Sign from the west 
is more visible. 

ÅNice homes on entry into town. 

ÅMany businesses and good traffic downtown. 



Downtown Business Area
ÅBeautiful flowers-άƳǳƳǎ ŜǾŜǊȅǿƘŜǊŜέ ǿŜǊŜ ƴƻǘƛŎŜŘ 

and commented on often. 

ÅBuildings are older, but in good condition. 

ÅMost buildings had signage and were well-stocked. 

ÅVisitors window-shopped and appreciated attractive 
displays.  

ÅBusiness owners were shy at first, but talkative when 
spoken to. 



Downtown Business Area



Downtown



Downtown



Downtown



Downtown

Downtown in late afternoon 



Downtown



Downtown Business Area
ÅAmenities

ïStreet was clean, parking was easy, sidewalks were wide 
and in very good shape.  

ï¢ƘŜȅ ŘƛŘƴΩǘ ƴƻǘƛŎŜ ōŜƴŎƘŜǎΣ ǘǊŀǎƘ ǊŜŎŜǇǘŀŎƭŜǎ ƻǊ WiFi
availability. 



Downtown



Downtown



Downtown



Transitioning Business



Other Retail Shopping Areas

ÅVisitors commented again on positive downtown attributes



KDOT Traffic Data

According to KDOT Traffic Data, the Average Annual 
Daily Traffic going past Mound City is:  

Å1,010 vehicles and 115 heavy commercial on Hwy 7 

Å2,570 vehicles and 145 heavy commercial on Hwy 52

The traffic counts shown on this map represent estimates of the Annual Average Daily 
Traffic (AADT) and Annual Average Daily Truck Traffic (AADTT) for the year ending 
December 31, 2019. These estimates are developed mainly from 24-hour volumes 
recorded by portable traffic counters. These short-term counts are adjusted for day-of-
week and seasonal variations using data from continuous  permanent counters. 

Source: https://www.ksdot.org/burtransplan/maps/mapstrafficdist.asp

Retrieved from the internet 1 -26-2021

https://www.ksdot.org/burtransplan/maps/mapstrafficdist.asp


Industrial Parks/Commercial
ÅDid not see a defined area.  

ÅThere were areas on the edge of town where maybe 
an industry could locate near the grain elevators and 
storage. 



Industrial Parks/Commercial
ÅA drive-by is not how industry will find you, check 

with your local Eco Devo director to make sure your 
site is listed on LocationOne@ Kansas Department of 
Commerce. 

Observation: 
Åά9ƴǘǊŜǇǊŜƴŜǳǊǎ ǿƘƻ ŎƘƻƻǎŜ ǘƻ ǎǘŀǊǘ ǘƘŜƛǊ ǎƳŀƭƭ ōǳǎƛƴŜǎǎŜǎ ŀǊŜ 

responsible for 63 percent of net new jobs created in the 
¦ƴƛǘŜŘ {ǘŀǘŜǎ ŜǾŜǊȅ ȅŜŀǊΦέ

ÅGlobal marketing makes your town accessible to purchases all 
over the world.  



Health Care Services
ÅCommunity Health Center of Southeast Kansas. 

ÅThere are two physicians available. 

ÅPeople travel to Fort Scott or Kansas City for Dentists, 
Optometrists.  



Health Care Services
ÅAdd a Health Care tab to your website to make it apparent 

that health care is accessible in nearby cities.  How many 
minutes does it take to travel to each? 

ÅPharmacy is available.  

ÅLong Term Care is not. 



Housing
ÅObserved a real estate agency. Did not go in to inquire. 

ÅThe neighborhoods were very nice homes with clean yards.  

ÅWe saw some new construction.  

Åbƻǘ Ƴŀƴȅ άŦƻǊ {ŀƭŜέ ǎƛƎƴǎΦ  

ÅThere are some apartments above shops on Main Street. 

ÅRental Housing: City Hall has a list of landlords, including 
apartments downtown. 



Housing



Housing
ÅThis 



Housing data
KANSAS 

ÅTotal Housing Units 519

ÅTotal Occupied Houses461 (88.8%) (88.8%) 

ÅVacant Houses 58 (11.2%) (11.2%)

ÅOwner Occupied 364 (79.0%) (66.3%) 

ÅRenter Occupied 97 (21.0%) (33.7%)

ÅFamily Households 268  (58.1%) (65.1%) 

ÅNon-family Households 193 (41.9%) (34.9%)

https://data.census.gov/cedsci/

https://data.census.gov/cedsci/Family data at DP04

https://data.census.gov/cedsci/
https://data.census.gov/cedsci/


Schools and Information 
ÅTwo Schools:  K-6, 7-12.  Nice Sports complex

ÅNo Head Start. 

ÅHigh School has a green house. 

ÅGood information on school website. 


